




2. Hygo’s Environmental Objectives

2.1 Products
WWhen we choose our products  we focus on the design, packaging and distribution 
systems.  Hygo considers the environmental impact as well as the economic and func-
tional aspects.  As a ‘Product Objective’ we will be implementing and using LCA (Life 
Cycle Assessment - decision-making tool for product design and supplier evaluation, 
focusing on source reduction including energy). 

2.2 Management 
We will maintain an effective system for setting and continuously reviewing our 
environmental objectives and targets, and this information will be integrated into our 
business objectives.   All managers shall have knowledge about policy, objectives and 
measures. 

2.3 Employees
Employee awareness and knowledge of our environmental policy and activities will be 
improved. We will encourage respect of the environment and stimulate employee 
involvement in discovering ways to minimise the environmental impact of our 
aactivities.  Basic training carried out in teams, for all employees before year 2012.  
Special training for target groups like environmental representatives. 

2.4 Customers and other stakeholders 
We will provide customers and other stakeholders with factual, veriöable information 
about the environmental impact of our products, production processes and services, ir 
required. 

2.5 Stakeholders 
TTo seek advise and open dialogue with our stakeholders, providing them with relevant 
information and solutions. 




